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Help crime survivors find their justice.

IDEAS FOR SPECIAL EVENTS
Each year, communities throughout the country develop 
a variety of creative ways to commemorate NCVRW. 
From festivals to educational forums, art displays to tree 
plantings, marches to memorials to media outreach, 
diverse groups with a variety of experiences, knowledge, 
and skills create their own traditions to honor, engage, 
and advocate for victims. In anticipation of NCVRW, your 
organization has the opportunity to reach out to other local 
groups and coordinate events that honor crime victims and 
raise awareness of victims’ issues within the community. 

To support these efforts, OVC, in conjunction with the 
National Association of VOCA Assistance Administrators, 
offers funding assistance through its Community 
Awareness Projects initiative. Each year, funds are awarded 
to help communities create their own projects based on 
criteria including collaboration, innovation, community 
impact, media involvement, and experience with victims’ 
issues. Over the past 15 years, the NCVRW Community 
Awareness Project has supported more than 1,100 
community projects to raise general public awareness 
about victims’ rights and services. Within many of these 
communities, “traditional” NCVRW events were enhanced 
by the collaborative partnerships that were formed during 
the planning phase of each project. 

As you plan your 2022 activities, be inspired by last year’s 
projects and look for ways to honor the history of victim 
services and create hope for our future initiatives. (See 
https://navaa.org/community-awareness-project and join 
the NCVRW subscription list to receive information about 
2022 funding opportunities.)

Advertising Campaigns

The Alaska Native Justice Center in Anchorage used the 
Alaska Native Regional Corporation Shareholder Relations 
Committee, local radio, partner websites, social media, 
and print fliers to reach Alaska Native adults, elders, and 
homeless adults and youth in Anchorage and Wasilla. 

Advertising Campaigns 

Art Displays, Video Screenings, and Cultural Events 

Award and Recognition Ceremonies 

Community Awareness and Engagement Events 

Walks, Runs, and Rallies 

Vigils and Memorial Ceremonies 

Youth and College Engagement

The Southern Arizona Children’s Advocacy Center in 
Tucson created a primetime radio campaign covering three 
stations. Radio spots directed listeners to an NCVRW web 
page which featured links to organizations in Pima County 
that provide critical services to victims of crime, including 
the Pima County Attorney’s Office and the Arizona Attorney 
General’s Office. These organizations also promoted the 
NCVRW website on their social media. 

DNA People’s Legal Services in Window Rock, Arizona, 
worked with the Farmington Police Department and a local 
domestic violence shelter to produce radio programs in 
English, Navajo, and Spanish, which aired on two stations, 
one of which is the premier Navajo-language station for the 
Navajo Nation. The programs reached tens of thousands 
of listeners with information about general victims’ rights 
and domestic violence and how to contact Farmington and 
Navajo Nation resources to access services. 

The Victim Assistance Program of the Monterey County 
District Attorney’s Office in California produced public 
service announcements on local television and radio 
stations in which representatives from law enforcement, 
nonprofit agencies, sexual assault and child abuse 
response teams, and other public officials acknowledged 
crime victims and survivors, and brought attention to 
NCVRW, victims’ rights, and available services.
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Ruby’s Place in Castro Valley, California, produced a bus 
advertisement and social media campaign to increase 
the public’s general awareness of the rights of victims 
of all types of crime and how to access local services, 
including its Trauma Recovery Center. Individuals were 
also directed to an online resource for crime victims 
and given information about Ruby’s Place and other 
community partners.

Intervention Inc. of Lakewood, Colorado, partnered with a 
local institution of higher learning, social media creator, 
and social media influencer to create a two-part, 30- to 
40-second video, which discussed the impact of the
Covid-19 crisis on victims experiencing violence and
provided information on how to reach out to victim services
providers. Platforms included Facebook, Instagram, Twitter,
YouTube, WhatsApp, WeChat, TikTok, Reddit, LinkedIn,
Snapchat, Pinterest, and Parlor.

The Arc of Aurora in Colorado posted a different 
informational graphic to their Facebook, Instagram, Twitter, 
and LinkedIn accounts on each of the first 6 days of 
NCVRW and ended the week with a video on day 7. This 
social media campaign provided education about resources 
for supporting victims with disabilities, including talks, 
trainings, and tools available through THINK+change. 

The Network for Victim Recovery of DC produced 
awareness and outreach campaigns through radio spots 
and social media, including an animated video. Postcards 
containing contact information for assistance were mailed 
to the city’s eight wards. 

Washington, D.C.’s Safe Sisters Circle (SSC) conducted 
in-person and virtual public education campaigns to spread 
the word about the legal and advocacy services it provides. 
The campaigns included featured speakers, listening 
sessions, and radio and social media advertisements. 
Materials were also distributed to community-based 
organizations, community centers, libraries, and churches. 

The Cottage Sexual Assault Center & Children’s Advocacy 
Center, which serves four counties in Georgia, showcased 
their hotline and services with billboards where populations 
are at higher risk of being victims of crime and who also 
face barriers to receiving services. They also used social 
media to post videos, showcase survivors’ voices, and 
discuss how they connect with other agencies to better 
serve all victims of crime. 

The Network: Advocating Against Domestic Violence runs 
Illinois’ Statewide Domestic Violence Hotline and is the 
first responder for tens of thousands of Illinois residents 
each year. Their outreach campaign featured print and 
digital ads at social service providers and court offices. 
They also distributed palm cards with information about 
supportive services in English, Spanish, Arabic, and Hindi. 

The Victim Assistance Unit of Indiana’s Fort Wayne Police 
Department used its funding for mass media advertising on 
two digital billboards, in local newspapers reaching 30,000 
subscribers, and eblasts. The NCVRW theme was also 
printed on pizza boxes, business invoices, and T-shirts. 

Family Crisis Centers partnered with employers across Iowa 
to distribute face masks to their employees featuring the 
NCVRW logo and the 1–800 phone/text number for the 
Iowa Victim Service Call Center. Materials also included 
information about NCVRW, how employers can support their 
employees who are victims and survivors of violent crimes, 
and the services the centers provide.

For All Seasons, Inc., which serves Maryland’s Eastern 
Shore, conducted a marketing campaign that included 
a billboard on a heavily traveled road and YouTube and 
Facebook advertising.

Child & Family Services of Saginaw, Michigan, implemented 
a mass media marketing campaign that included television, 
billboard, radio, and social media advertising to promote 
NCVRW and increase awareness of victims’ rights and the 
resources available in the community.

The Crime Victim Services/Juvenile Justice Unit of the 
Missouri Department of Public Safety used public service 
announcements to announce NCVRW, honor victims and 
survivors, and raise awareness of the intricate network of 
care systems in Missouri for victims of crime and working 
to improve the criminal justice system. 

The Nebraska Commission on Law Enforcement and 
Criminal Justice ran the NCVRW themes and other 
marketing information across a rural network of 15 stations 
as well as a recorded advocate/survivor testimonial. 
They also placed NCVRW stickers on food baskets and 
vouchers at the Foodbank for the Heartland and displayed 
educational materials in mobile pantries and pickup locations.
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United Community Corporation (UCC) in New Jersey 
reached more than 20,000 members of the public with 
printed materials, promotional items, and social media and 
print advertising. They did this, in part, with the food bags 
distributed through their food pantry distribution program. 
These materials explained victims’ rights, the services 
the corporation provides, and other resources available. 
They also used print and online advertising throughout the 
City of Newark and surrounding Essex County, and social    
media posts to promote the week.

The North Dakota Department of Corrections and 
Rehabilitation’s Victim Services Program advertised NCVRW 
with radio commercials and print and online newspaper 
items that gave the general public contact information for 
resources. The Victim Services Program Manager also 
issued daily e-blasts using facts, information, and graphics 
from the NCVRW Resource Guide to raise awareness 
throughout the department and county agencies. Public 
safety employees and staff at city, county, and state 
agencies and community outreach organizations wore 
stickers promoting the national theme. 

CitiLookout of Springfield, Ohio, used a primetime television 
commercial and billboard to encourage victims in the Miami 
Valley, and particularly victims of color, to reach out for 
assistance and to inform victims that support is available 
to help them navigate the justice system.

The Cuyahoga County, Ohio, Prosecutor’s Office conducted 
a media campaign featuring 7 days of social media posts, 
plus 5 days of paid, boosted posts of targeted messages 
on Facebook and Instagram. Resource materials were 
passed out at community outreach events hosted by 
the office. 

The Delaware Tribe of Indians Family & Children Services 
of Bartlesville, Oklahoma, promoted the week and its 
community resource fair with a  billboard campaign, 
newspaper and radio advertising, and a social media launch.

Lutheran Community Services Northwest’s Crime Victim 
Advocacy Program in Oregon targeted their awareness 
campaign to different cultural, linguistic, and minority 
communities through virtual/social media platforms along 
with transit and billboard advertising to increase public 

awareness of rights and services for victims of all types 
of crimes. 

Day One produced a statewide social media campaign 
using videos and ads to raise Rhode Islanders’ knowledge 
about crime victims, focusing primarily on the prevalence 
of crimes against children, including information about 
sexual violence, body safety, consent, mental health, and 
online safety. 

The Webb County, Texas, Sheriff’s Office used newspapers 
and billboards to launch their NCVRW awareness campaign, 
which included awareness events held throughout the 
Webb County area where awareness and resource 
materials were distributed.

The Child First Advocacy Center created a multimedia 
campaign in which victims shared their experiences 
with the center and the Rutland County, Vermont,  
State’s Attorney’s Office. The campaign also provided 
resources informing crime victims of the services the 
center and office provide, and highlighted the advocates, 
law enforcement officers, prosecutors, and other staff 
members who provide these services.

New Directions Center—which serves Staunton and 
Waynesboro and the rural communities of Augusta and 
Highland Counties in Virginia—used digital billboards and 
yard signs to communicate agency information, crisis 
hotline numbers, and NCVRW information. Their website 
and social media also featured survivors sharing their 
stories throughout the week, and informational materials 
were distributed in both English and Spanish.

The Office of the Norfolk Commonwealth Attorney in 
Virginia ran a media campaign during NCVRW that included 
television commercials to enhance the general public’s 
awareness of crime victims’ rights and promote the 
services available for all victims of crime. To do this, they 
partnered with the YWCA-South Hampton Roads and the 
Norfolk Family Justice Center.

Resolve of Sante Fe, New Mexico, ran a statewide 
Facebook and Instagram campaign to reach victims of 
crime at home and educate them about their rights  and 
the resources available to them.
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Art Displays, Video Screenings, and 
Cultural Events

Victims for Justice in Anchorage livestreamed its traditional 
NCVRW tree ceremony; hosted a virtual panel on the 
intersection of municipal, state, and federal victims’ rights 
and resources; and held an event honoring awardees. 
They also premiered a video on their Facebook and 
YouTube pages, and those of the Aleutian Pribilof Islands 
Association, in which 11 victims of crime each read one 
constitutional victims’ right and touched on its meaning 
to them. The campaign also included targeted outreach 
through social media (Facebook, Instagram, and YouTube) 
and radio promotions throughout Alaska. 

The San Francisco District Attorney’s Office, Victim Services 
Division aired six 30-second videos in English, Spanish, 
Cantonese, Mandarin, Tagalog, and Punjabi. Each video 
discussed Marsy’s Law, California’s Victims’ Bill of Rights 
Act of 2008; crime victim compensation; and services 
available through the Victim Services Division of the San 
Francisco District Attorney’s Office. 

Florida’s Palm Beach County Victims’ Rights Coalition 
brought together several of its partners’ events to 
commemorate NCVRW. The Coalition for Independent Living 
Options presented an event of live music, art, and poetry 
by crime survivors with disabilities. The week also featured 
a victim’s testimonial on the impact crime has on both 
the individual and the community, the Palm Beach County 
Victim Services & Certified Rape Crisis Center Core of 
the Year Award, the FBI Agent of the Year Award, the 40th 
Annual Awards Luncheon featuring a keynote speech by a 
domestic violence survivor, a garden ceremony to honor all 
the county’s crime victims with victims’ personal stories 
and healing activities, and the State Attorney’s Office 9th 
Annual Walk for Victims’ Rights. 

The Survivor Resource Center in Danville, Illinois, held a 
panel discussion led by area law enforcement, the State’s 
Attorney’s Office, and crime victim service providers and 
featuring survivors of crime and displays of their art and 
poetry. Events were advertised using radio announcements, 
billboards, bus, and newspaper ads. During NCVRW, radio 
spots featured law enforcement officers, survivors of crime, 
and crime victim service organizations informing citizens 
about crime victims’ rights. 

La Luz Centro Cultural of Hampton, Iowa, hosted a virtual 
video series. Each day, a video message with closed 
captioning in both English and Spanish promoted victims’ 
rights and services. Victims and survivors who responded 
with shares or feedback about the videos received a 
gift bag with the NCVRW logo, quotes, and promotional 
items. The week’s final video included a photo montage 
of religious leaders, prominent community members, 
and others who have made an impact on the community 
wearing their NCVRW T-shirts. 

Massachusetts’ Brockton Police Department’s Victim 
Assistance Program ran one of four videos each day on the 
department’s Facebook page, displayed posters throughout 
the city, and distributed resource cards and cup holder 
trash cans for automobiles. They ended the week with a 
Facebook Live event posted on the pages of several victim-
serving agencies. 

Ponca Victims Services of the Ponca Tribe of Indians, 
Oklahoma, held a Missing and Murdered Indigenous 
Women, Girls, and Persons Memorial Dance/Stand in 
Solidarity, which included local crime victims sharing their 
stories, sacred drumming and native songs, and other 
singing in honor of the lost and stolen. They coordinated 
the event with the local MMIP of Northern Oklahoma, 
domestic violence shelter, and District Attorney’s Office.

The Baltimore City Office of Equity and Civil Rights 
partnered with Roberta’s House for their week, which 
ended with a virtual painting event after 3 days of webinars 
to raise awareness of the rights and services available to 
victims of crime, with a particular emphasis on reaching 
the city’s underserved and marginalized groups.  

Award and Recognition Ceremonies

The Sexual Violence Center in Minneapolis hosted a 
virtual Agents of Change Awards Ceremony to recognize 
those individuals and entities that have been champions 
for the rights of victims of crime, where they held a panel 
discussion and survivors shared how important it is for 
crime victims to know their rights. The center ran billboard 
and bus ads to inform victims of the events and of their 
rights. Faced with the overwhelming number of individuals 
facing homelessness in Minnesota, the center also 
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distributed bottled water, masks, resource cards, and 
other items at encampments to ensure that homeless 
individuals, who are at higher risk for victimization, have 
information about their rights as victims of crime.  

The Vermont Center for Crime Victim Rights streamed 
its annual  awards ceremony honoring victims, survivors, 
advocates, and allied professionals, where a survivor read 
the NCVRW Proclamation. The week also included the 
Bloom Garden Celebration, an event held in the Courage in 
Bloom Garden in Montpelier. 

The Stafford County, Virginia, Sheriff’s Office, 
Commonwealth Attorney, and the Office of Victim Witness 
Assistance collaborated to produce an NCVRW awards 
ceremony at which they presented the Molly Gill Award 
for resilience and courage. They also hosted a weeklong 
social media campaign of messages, statistics, and 
crime prevention tips related to victims’ rights; resources 
and links to the Victims’ Bill of Rights; and prevention 
information.

The Family Refuge Center in Lewisburg, West Virginia, held 
an NCVRW recognition ceremony acknowledging champions 
of victims’ rights, which included a panel of key speakers, 
a coloring contest for young students, and an essay/poem 
contest on the history of victims’ rights for older students. 
One winner per grade level per school was chosen for 
each county. The winning works were displayed at local 
businesses following an opening ceremony where winners 
received medals.

Community Awareness and Engagement 
Events

The Mobile County District Attorney’s Office in Alabama 
created a public awareness campaign that included 
a community resource fair, billboards, and yard signs 
distributed throughout the community. 

The Crime Victims Assistance Association of Arkansas, 
in Little Rock, provided public awareness events virtually 
throughout the state about crime victims’ rights and the 
services available for victims of all types of crime. They 
also posted four billboards across the state and held 
radio interviews for public awareness and to promote 

their events. Events included interpreter services for deaf 
and hard of hearing individuals, interpreters for other 
languages, and closed captioning.

The campaign by the Northridge Hospital Foundation in 
California used their partner organizations to distribute 
items such as reusable grocery bags and silicone 
wristbands featuring contact information for local victim     
service providers, along with brochures and fact sheets for 
all types of crime. 

The Delaware Victims’ Rights Task Force commemorated 
NCVRW with three 1-hour webinars on how to access victim 
services in each of the state’s counties. Events included 
a video of the Governor reading the NCVRW proclamation 
with Delaware’s prominent figures, online videos of victim 
impact statements, and a virtual advocacy day. The task 
force promoted the campaign through their Facebook page. 

Project HELP Inc. in Naples, Florida, conducted a butterfly 
release in honor of crime victims and survivors and 
held an event to raise awareness of victims’ rights 
and services, where it distributed NCVRW awareness 
materials and information about the services that it and its 
partners provide. 

The City of Cape Coral, Florida, hosted an outdoor 
information and outreach fair at a city park with the local 
victim advocates, which featured a resource den in a semi-
private area with bilingual advocates to answer questions 
and provide guidance, a special kids’ event using  teen 
volunteers, and an open microphone and empowerment 
board that victims used to share their stories. 

The Hawaii Crime Victim Compensation Commission ran 
a virtual victim wish billboard all week where victims/
survivors, advocates, and supporters could post a wish for 
a victim/survivor they know. The campaign also included 
a candlelight vigil, governor’s proclamation, and web page, 
brown bag sessions, resource posters, and bus placards. 

At its activities, Advocates Against Family Violence in 
Caldwell, Idaho, had mayors of area towns join their 
speaker event to read the Idaho Victims’ Bill of Rights. 
They also enlisted local victim service providers and 
prosecutor offices to help transport victims to the events. 
Events were advertised through local newspapers, radio 
stations, Facebook, and bus bench ads.
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The Marion County Prosecutor’s Office in Indiana hosted a 
series of 1-hour outdoor “Stop-by” events at neighborhood 
organizations to reach a diverse economic, racial, ethnic, 
and age demographic in need of services. Participants 
simply had to pull into the parking lot to pick up their tote 
bag of information. 

Season’s Center for Behavioral Health in Spencer, Iowa, 
held two drive-through events during NCVRW. Each 
showcased a variety of survivor stories and crime statistics 
on large, weatherproof signs in victim-informed, trauma-
sensitive language. At the end of the drive-through, 
attendees lit candles in honor of victims and left messages 
of encouragement on a sign that was shared on social 
media, with victim-serving agencies, and other avenues for 
reaching victims and their families. Each vehicle received 
a bag with information on the local, state, and national 
services available for victims of crime. In addition, the 
Center hosted a Driven by Hope Social Media Campaign 
throughout the week. It used social media and posters 
at libraries, community bulletin boards, and schools to 
advertise the events. 

Community Advocates for Family and Youth streamed a 
video conference to coincide with a report about the state 
of victims’ rights in Prince George’s County, Maryland, 
revealing how different types of crimes have grown and 
how the needs of crime victims have changed since the 
onset of Covid-19. These include a growing need for mental 
health services, safe shelter, food assistance, and other 
resources to assist crime victims.

Minnesota’s Dakota County Attorney’s Office hosted an 
NCVRW keynote speaker at its monthly breakfast to kick 
off the week, which included certificates of appreciation 
for Crime Prevention Specialists and others who serve 
crime victims. Attendees received a CD/jump drive with 
the NCVRW materials, and public service announcements 
about victims’ rights were broadcast on five local cable 
television stations and in high schools. Various in-person 
and virtual presentations were held throughout the week. 
Resources were made available at schools, city halls, 
libraries, licensing centers, courthouses, county service 
centers, and community partners and placed on each 
agency’s website. 

St. Louis Circuit Attorney’s Victim Services hosted a virtual 
resource fair—partnering with organizations such as the St. 
Louis Metropolitan Police Department, Crime Victim Center, 
International Institute, Annie’s Hope–the Center for Grieving 
Kids, and more—to provide information about crime 
victim services. The event opened with a video of victim 
testimonials discussing how access to services has helped 
them overcome their victimization. Participants were able to 
attend the presentations and Q&As of their choice. 

Women Aware Inc. in New Jersey hosted a bilingual, virtual 
community outreach webinar with their client services  
team and representatives from the Middlesex County 
Prosecutor’s Office, Central Jersey Legal Services, and local 
law enforcement, who answered questions about victims’ 
rights, where to get help, and crime victim compensation. 
The presentation also ran on Women Aware’s YouTube 
channel and their partners’ websites and social media 
channels following the event.

The Korean American Family Service Center hosted a virtual 
workshop to educate the Korean American community in  
New York and New Jersey about crime victims’ rights and 
promote their 24-hour bilingual emergency hotline. The 
event included a professional translator. The center also 
conducted a week-long campaign through local Korean print 
media and over two local Korean radio stations. 

Bronx Independent Living Services conducted a virtual 
campaign with motivational speakers, success stories of 
crime and abuse survivors, a resource fair and fashion 
show, peer-to peer discussions, and an awards ceremony. 
The agency also offered a series of workshops 1 month 
prior to NCVRW. Events were widely publicized through print 
and non-print advertising, media interviews, public service 
announcements through English- and Spanish-speaking 
news outlets, fliers circulated throughout the Bronx, web 
and social media postings, and community organizations.  

Destined to Win Ministries of North Carolina held a  
Facebook Live event with a keynote speaker and used 
print media to advertise it and to raise awareness of crime 
victims’ rights. Resource materials were also distributed.
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The Columbus, Ohio, CARE Coalition held trauma-informed 
storytelling workshops, open to anyone in the community 
who has experienced trauma, been a victim, or knows a 
victim of crime. Then, CARE aired several select stories in 
a PSA during NCVRW using various media platforms, such 
as Facebook, billboards, radio, and citywide emails. CARE 
also linked workshop participants with local agencies and 
services, as needed for long-term mental health support. 
The workshop was videotaped (with the participants’ 
consent) and played during the annual CARE Coalition 
Remembrance Vigil for families who have experienced a 
violent loss. 

Neighborhood Legal Services Association in Pittsburg 
conducted a multichannel community awareness campaign 
to build general knowledge about key civil legal issues 
faced by victims of crime, Legal Wellness Checkups, and 
resources available to assist crime victims. The project 
included podcasts about topics such as legal protection 
from abuse, sexual violence, or intimidation; child custody; 
and safety at school to increase awareness and prevent/
respond to sexual assault, stalking, and interpersonal 
violence in higher education. 

YWCA Hanover Safe Home, Pennsylvania, held an Internet-
based speaker series to  educate all victims of crime 
throughout NCVRW.

Puerto Rico Health Justice of the San Juan Bautista School 
of Medicine used a local shopping mall for their awareness 
event, where they distributed promotional items with 
resource and contact information.

You Have the Power…Know How to Use It Inc., based in 
Nashville, Tennessee, hosted a crime survivors’ roundtable 
and a virtual statewide victims’ rights summit for the public 
and, in particular, for people struggling with the aftermath 
of a crime, either recent or in the distant past.

The YWCA of Knoxville and the Tennessee Valley promoted 
general public awareness of NCVRW and crime victims’ 
rights through a media campaign and a community 
partner appreciation breakfast both to commemorate and 
encourage the work of Anderson County agencies. Both 
activities promoted services available for victims of crime.

Aid to Victims of Domestic Abuse of Houston hosted a 
crime victims’ rights forum and used social media to air a 
short video on the free legal representation they provide, 
their counseling services, and the rights of victims. They 
also distributed the video to law enforcement.

The City of Seguin, Texas, Police Department 
commemorated crime victims and NCVRW with radio public 
service announcements, a proclamation signing, and 
resource information distributed to the community.

The Greater Austin Crime Commission hosted several virtual 
NCVRW events, including a screening of a documentary, a 
survivor speaker, and an online youth presentation regarding 
mindfulness and meditation practices.

Austin’s SAFE Alliance used social media and 
transportation advertising to promote its NCVRW digital-
event-a-day campaign to raise awareness of crime victims’ 
rights and to provide information to multiple community 
groups across its service area.

The National Center for Missing and Exploited Children, 
headquartered in Alexandria, Virginia, hosted a community 
outreach table at Washington Nationals Stadium over 4 
days and distributed resources to their community partners 
in the District of Columbia to raise awareness of the rights 
and services available for victims of crime. 

The Menominee County, Wisconsin, Human Services Family 
Advocacy Center observed NCVRW with presentations, 
resource packets, educational materials, and a tote bag 
containing a T-shirt and mask with the NCVRW logo. Posters 
and resource folders were also distributed at meal sites, 
schools, daycare centers, and the library; Tribal police 
departments, health clinics, and social services; The College 
of the Menominee Nation; County Sheriff’s Department and  
veterans office; grocery stores; and gas stations.

FORGE Inc. of Wisconsin hosted a T-shirt design 
competition for NCVRW and used the first-place winner’s 
art to print T-shirts using the NCVRW theme and colors. 
The shirts were given to individuals who agreed to be 
“FORGE Ambassadors” and distribute FORGE materials at 
appropriate venues. 
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The Lake County State’s Attorney’s Office held a virtual 
outreach campaign that included an inspirational speaker 
and a virtual Victims’ Rights Scavenger Hunt with NCVRW 
journals listing the rights of crime victims, inspirational 
thoughts, and empowering exercises. Media kits about 
NCVRW were distributed to local radio stations and news 
sources. Registered attendees received an NCVRW 
participation box that included items for the virtual event 
and information about the State’s Attorney’s Office and its 
Victim/Witness Division. 

Holly’s House of Evansville, Indiana, held multiple 
survivor celebrations and an opening ceremony for a 
healing garden for victims of all types of crime. In-person, 
socially distanced, and virtual activities included a social 
media campaign that featured a Facebook event page 
for collaborators; videos highlighting victims, survivors 
and families sharing their personal experiences with 
victimization; and a Facebook Video Awareness Campaign 
that included Facebook Lives and a Facebook Daily Live 
Q&A event. 

The Redwood County Attorney’s Office in Minnesota held 
a formal presentation that included a panel of advocates 
who discussed crime-related systems, crime victimization, 
and crime victims’ rights. The events were promoted with 
radio and newspaper ads, and local communities received 
brochures about the rights of crime victims in Minnesota in 
English, Hmong, and Spanish.

Walks, Runs, and Rallies

The Knik Tribe of Alaska held a virtual 5K run and media 
campaign to encourage the community to reach out to 
those in need. It featured local victims speaking out against 
violence and about what their rights mean to them and an 
overview of the Tribe’s programs for victims of crime. 

The Alameda County District Attorney’s Office in California 
conducted a 5K Walk/Run both in person and virtually. Each 
participant had a week to complete and log their 5K and 
take a picture of themselves with their promotional items, 
and a media campaign showcased them all. The campaign 
targeted the community at large through the county’s 
schools, hospitals, businesses, and recreation centers. 

PeaceWorks Inc., of Conifer, Colorado, sponsored a Get Up, 
Stand Up, Run for Your Rights 5K Trail Run/Walk to raise 
awareness of the rights and services available to victims 
of crime. Literature about victims’ rights was distributed, 
including a victims’ rights pocket card and a brochure 
detailing victims’ rights specific to Colorado’s residents. 
The event was promoted through mass media advertising.

The City of Miami Beach held its first virtual 5K event to 
engage the community in NCVRW, as well as to support, 
celebrate, and empower victims of crime. Participants 
posted their own pictures from the event on the city’s 
social media sites, and the first 300 registrants received 
T-shirts. The city promoted the week with a targeted
advertising campaign on Facebook, Twitter, and Instagram.

Justice and Hope for Crime Victims hosted an award 
presentation, a remembrance and honor segment for 
victims and survivors, and two public speaking events 
that included guest speakers and victim testimonies 
for a targeted audience encompassing nine counties in 
Kentucky. Public officials, law enforcement personnel, and 
representatives from community partners, local domestic 
violence shelters, child advocacy centers, and sexual 
assault and rape crisis centers all attended.

The City of Mesquite, Nevada, held a Victims’ Rights 
Blacklight Glow Walk/Run and a Lunch and Learn session 
at the senior center, which focused on prevention and 
types of victimization, and what to do and who to contact 
if you become a victim of crime. A proclamation was read 
during the City Council meeting and posted for the public 
to view. The city also hosted training at the Mesquite Police 
Department focusing on how the department and victim 
advocates can work together, the referral process, and how 
best to assist traumatized victims. Events, victims’ rights, 
and crime statistics were communicated through banners 
in high-traffic areas, on the city’s website and Facebook 
pages, in newspapers, and in the newsletters of recreation 
and senior centers. 
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Vigils and Memorial Ceremonies

The Casa Grande Public Safety Foundation in Arizona 
hosted a virtual proclamation, candlelight vigil, and victims’ 
rights training session. They also conducted a screen 
campaign on televisions in local businesses and published 
newspaper, television, and radio ads. Materials about 
victims’ rights were disseminated to schools, Head Start 
programs, child development centers, food banks, the 
Salvation Army, domestic violence service providers, and 
behavioral health agencies in Pinal County. 

The Riverside County District Attorney’s Office hosted 
a virtual memorial event for crime victims and their 
families, recognizing victims of crime who lost their lives, 
acknowledging survivors, and bringing awareness about 
victims’ rights to the public. This included education about 
Marsy’s Law, California’s Victims’ Bill of Rights Act of 2008; 
other victims’ rights education, the impact of trauma, 
coping skills, and grief healing practices. 

The Kentucky Office of the Attorney General ended its 
NCVRW with a memorial service for victims, which featured 
a victim/survivor guest speaker and the release of lanterns 
carrying messages of hope, survival, and remembrance. 
The office also joined with the Attorney General’s 
Survivors Council to host a Victims’ Rights Awareness 
Day in downtown Frankfort, the state capital. The week 
began with an awareness march and resource fair, which 
included information tables where partner service providers 
explained their services, answered questions, and passed 
out information about their programs.

The Keweenaw Bay Indian Community Transitional Home 
in Michigan collaborated with the Baraga County Shelter 
Home, local police, the Tribal Court, Dial Help, and the 
health department on a month-long NCVRW community 
awareness campaign, which included billboards; newsletter, 
radio, and movie theater ads; promotional items; and a 
candlelight vigil.

The Prosecuting Attorneys Association of Michigan held 
the state’s Crime Victims’ Rights Week Candlelight Vigil 
using an online video conferencing platform. They promoted 
the event via the public website and social media. The 

week also included awards for those who support victims’ 
rights; an opportunity for victims to express their messages 
of love, loss, and support; and messages from state  
leaders—all livestreamed throughout the state. 

LGBT Detroit conducted a “Know Your Rights” social media 
campaign; a round table of community leaders discussing 
victims’ rights, a candlelight vigil, and singing and dancing 
for healing held in the historic LGBT Palmer Park; and an in-
person community gathering. Social media efforts included 
a 30-second commercial and infographics marketed to 
the organization’s 7,000-plus followers and boosted to 
4,300 others. 

Our House in Greenville, Mississippi, hosted a virtual 
candlelight ceremony to honor survivors, which was 
recorded and posted on social media platforms. They 
advertised the week with banners displayed at grocery 
stores and banks, and distributed postcards at hospitals, 
law enforcement departments, schools, and doctors’ 
offices in five rural counties in the Mississippi Delta. 

The Arc of New Jersey kicked off its NCVRW activities 
with a virtual vigil, where it announced its One Door    
web page devoted to answering questions, increasing 
awareness about victimization and people with disabilities, 
and providing referral information and education about 
victims’ rights and the services available to them. The 
page includes an online newsroom full of data and 
information for breaking and ongoing news stories and 
general awareness information about the needs of victims 
with disabilities. 

The WWITS Mentoring Program in Camden, New Jersey, 
held a candlelight vigil and a Survivors Speak Forum, 
where victims of crime shared their victimization stories 
with translators on hand for those not fluent in English. 
They used a digital billboard, vinyl banners, tote bags, and 
other venues to promote these events. They also placed 
door knockers promoting the events at every home and 
business in the city. 

The Manhattan District Attorney’s Office held a crime 
victims’ vigil with victims’ testimonies and a candlelight 
remembrance of all victims of homicide, cosponsored by 
the Downstate Coalition for Crime Victims, the New York 
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State Attorney General’s Office, and the Bronx District 
Attorney’s Office. Downstate Coalition members honored 
those who have lost their lives from acts of violence, those 
who have been harmed and survived, and victim advocates 
and programs that provide critical services to survivors.

The New York Crime Victims Assistance Task Force hosted 
a candlelight vigil in Saratoga County and held a similar 
event in Warren County, in conjunction with the Warren and 
Washington Victim Assistance Programs, child advocacy 
centers, domestic violence, and sexual assault support 
agencies. Ceremonies included a Driving While Impaired 
Memorial to honor those who have lost their lives to 
impaired drivers; a remembrance held at the Homicide 
Victims’ Rose Garden; the Albany County remembrance 
of crime victims; and several Take Back the Night rallies 
across the region, which included speakers, music, 
informational tables, and marches.

Stillwater Domestic Violence Services held a candlelight 
vigil at the Payne County Courthouse in Stillwater, 
Oklahoma, which featured a speaker and an exhibit of 
victims’ silhouettes.

The National Homicide Justice Alliance, headquartered in 
Philadelphia, Pennsylvania, conducted a final dedication of 
its memorial garden, where survivors told their stories of 
victimization. The alliance promoted their event using social 
media and print advertising.

YWCA Northcentral Pennsylvania held a community 
gathering in Williamsport’s Brandon Park, where they set 
up silhouettes of crime victims. They also posted signs in 
the city and its surrounding rural communities to inform 
underserved populations of NCVRW and of their rights 
should they become victims of crime.  

South Carolina’s Orangeburg Department of Public Safety 
honored crime victims with a 4-night candlelight vigil and 
displayed ribbons on the city’s police vehicles in memory 
of victims throughout NCVRW. They ended the week with 
a virtual resource fair. They increased the community’s 
awareness of crime victims’ rights and NCVRW with both a 
print and a digital billboard and yard signs featuring crime 
victim statistics. 

We Are Their Voices, of Summerville, South Carolina, 
honored victims and paid their respects to survivors and 
victims of all crimes with a candlelight vigil/walk. The 
event increased community awareness regarding victims’ 
rights and available services with speakers, informational 
brochures, and banners. It also helped to build the 
community’s trust in law enforcement officers, victims’ 
rights advocates, and community representatives who 
provide services and assistance to victims.

The Utah Office for Victims of Crime used social media 
advertising and yard signs to announce various NCVRW 
events, which included a candlelight vigil and resource fair, 
a recorded podcast, an art event, a town hall, and a film 
showing and panel discussion.

Youth and College Engagement

The Men Can Stop Rape project in Washington, D.C., 
distributed branded merchandise on the city’s eight college 
campuses to raise awareness about victim services. 
Their outreach campaign targeted all victims of crime, 
but also focused on connecting college students and the 
surrounding campus population to crime victim services. 

The Chattahoochee Judicial Circuit Victim-Witness 
Assistance Program in Georgia collaborated with local law 
enforcement and first responders to host Safety Days at 
17 high schools in 6 counties, where attendees received 
a resource bag containing face masks and other NCVRW-
themed materials highlighting local and national resources 
available to victims of all crime types. Events were preceded 
by a mass advertising campaign beginning in March that 
included posters throughout the city’s public transportation 
network, radio and television announcements, and daily 
updates to their social media sites.

Iowa’s NIAD Center for Human Development promoted 
NCVRW with a coloring contest and a media awareness 
campaign. Participants received backpacks filled with NCVRW 
items, information from community partners, and a blend of 
simply fun activities and crime prevention information.
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Hands of Hope Resource Center in Minnesota targeted 
schools and students in their public awareness campaign, 
which featured public events, presentations, and radio 
and billboard advertisements to raise awareness of crime 
victims’ rights and the services available to them.

Lewis County Opportunities Inc. of Lowville, New York, held 
a scavenger hunt for adults and children, in addition to a 
support walk, candlelight vigil, tribute to volunteers who 
serve victims, a mayor’s proclamation, and resource fair. 
Events were promoted through posters, radio, television, 
and social media. 

The YWCA of Wheeling, West Virginia, hosted a virtual trivia 
game for all age groups centered around crime victims, 
where to find support, and available services. Attendees 

received tote bags with informational materials, T-shirts, 
and personal safety alarms.

University of Nevada, Reno, Police Services held a virtual 
5K Walk/Run and a candlelight vigil to enhance awareness 
of rights and services for victims, with a social media 
campaign leading up to and during the events that included 
posts by participants wearing their NCVRW T-shirts. 

The Los Alamos Police Department in New Mexico issued a 
proclamation and held a community walk for which children 
created their own banners and signs. The walk ended at 
the children’s resource fair, where the public learned about 
victims’ rights and services. Children received survivor 
backpacks containing a blanket, facemask, water bottle, 
and T-shirt. 
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